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Nearly ¥y of
Hoteliers expect
Revenue to

2023
vs 2022

@ International Leisure Travel Confidence continues

Of Hoteliers surveyed in May 2023, nearly (S84 now

expectjiiitaytilo 1 M ¢:\YEll (o make the strongest impact
on their business, compared (o just over[RRgg who said
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Domestic VS International

e Domestic International
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The expectation for [HSRITREGNE] is also still booming, but
dropped by 5 percentage points in comparison to our May 2023
edition, with of respondents expecting this market segment
to significantly impact business performance in 2023. As a
result, the expectation for [EUSINEREeE] has grown slightly,
with now expecting this segment to impact on their busi-
ness over the next 12 months.

Leisure vs. Business

Leisure Business
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@ Hoteliers continue to Prioritize Direct Business Growth and Sustainable

Tourism in 2023 =

The majority of Hoteliers sur-
veyed in April 2023 continue to
hold
as a top priority for their business,
followed by increased focus on
Sustainable Tourism jis@4steRs)t=l¢/c)

Our May survey results show

decreased optimismgiei@stelrsl!

business performance over
the next 12 months, ranking

KX out of TON
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@ ADR and Direct Bookings Expected to Increasing in 2023

Hotel expectations

ADR Marketing Spend Direct Bookings
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Click here to get involved in
the next Hotelier PULSE Report:

Click here @ @ guestcentric GREAT HOTELS




