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Welcome to the 36th Edition of the Hotelier PULSE Report! Explore the latest market trends
and industry sentiments for hotels worldwide as we kick-start Q2 of 2023!

@ Nearly 80% of Hoteliers expect Revenue to increase in 2023 vs 2022
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le're seeing a [N UBINIL in expectations
arou s s\wsitsialiravel segment will be the strongest

@R hotel business performance this year. Of
_ urveyed in March 2023, [J5Z now expect
IDIOnE b Y| (o significantly impact business
performance ([ 0 UREZ) who said the same in our
February 2023 survey).
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Meanwhile, [UEIRQYE @ F Y Nof Hoteliers surveyed in March

2023 expectitrgyikiia k1M vvdl to significantly impact
recovery (vs[Rie R who said the same in our February

2023 survey).

The expectation for [REri b tigalis still going strong,
With of respondents expecting this market segment to
significantly impact business performance in 2023. No
Hoteliers surveyed expected [kt eags] (Domestic or
International) to have an impact over the next 12 months.

@ Hoteliers increase Focus on their Domestic Markets, with Continued
Prioritization of Direct Business Growth and Sustainable Tourism in 2023

The majority of Hoteliers surveyed in March 2023

continue to hold |IYSVE# ik BV OVIIEhg as a top

priority for their business. Meanwhile, there is now an
increased focus onB M EET FIVIEER, which hold 2nd

place alongside BB BIhEDI MLV in the list of

business priorities.
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@ Hotel Business Optimism shows Slight Dip in April 2023

Hoteliers are BTl \8 LRV lili (81l

about business performance over the
next 12 months, ranking business

optimism gKJtixy glo].

Hotel optimism
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@ ADR and Direct Bookings Expected to Increase, with Reduced Marketing Spend

Hotel expectations
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Click here to get involved in
the next Hotelier PULSE Report:
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Click here @ @ guestcentric GREAT HOTELS



https://www.surveymonkey.com/r/HotelBusinessBarometerMarch2023

